Introduction
British shoppers are being marketed an increasing range of everyday food items associated with, and raising money for, the rapidly expanding number of military charities (Gribble et al, 2014) This phenomenon merits scholarly attention as a manifestation of a much broader set of dynamics at the intersections of militarisation, commemoration, and Ôconscience capitalismÕ in contemporary British society. In this article I address these dynamics to argue that military charity food brand products are part of the positioning of both the British military as an institution, and the wars it has fought, within popular post-2008 post- vintage nostalgia (see Brammal 2013 . This contributes to the public rehabilitation of the British military and its wars post-Iraq by reconnecting the military and the public (Jenkings, et al 2012) .
First I outline how military charity food brands are a form of Ôconscience capitalismÕ (Farrell 2014) Hall 1997, 44 ).
As such I was engaged not purely with what was ÔsaidÕ through linguistic statements in the texts, but also related and articulated practices and discourses (by articulation I mean, following Laclau and Mouffe [1985, 105] , the establishment of associations between discursive elements). Therefore, the approach of the article is to discuss linguistic statements relating to the brands but also the broader set of social practices such as buying and using the product and how these articulate with the discourse of Ôconscience capitalismÕ (Farrell 2014) , vintage nostalgia, and other relevant discourses to rehabilitate the British military, producing particular understandings of soldiers and the military through modes of market-based commemoration and engagement. (Farrell 2014, 5) .
Military charity food products
The wider project of rehabilitating the British military manifests in the individualisation and domestication of soldiers (King, 2010) , the public commemoration of dead soldiers at Wootton Basset ( Ôthe rhetorical production of warÕ (Fischer 2014, 413) . As Enloe puts it, militarisation is the process whereby Ômilitary needs and militaristic presumptionsÕ come to be seen as Ônot only valuable but also normalÕ and these logics Ôcreep into ordinary daily
A significant number of the points of militarisation I have just outlined are rooted in the logics of Ôconscience capitalismÕ, in which, after the 2008 crash, neoliberal market capitalism and concepts of morality and conscience have been linked (Farrell 2014, 2) .
The logic of Ôconscience capitalismÕ is that the Ôareas guided by conscienceÕ such as charity should be more capitalist in order to simultaneously Ômake capitalism accountableÕ to social externalities and also harness the resources of the market for non-profit organisations (Farrell 2014, 2-3) . In this way, rather than relying on previous charitable models charities like Stoll have embraced market solutions for fundraising. More broadly, initiatives such as those discussed above, including encouraging former soldiers to become entrepreneurs, signal a wider interconnection between militarisation and Ôconscience capitalismÕ. This in turn not only normalises market solutions to problems hitherto seen as the domain of the state but, most significantly for the arguments I advance here, also normalises Ôthe militaryÕ as an area of conscience reinforcing the militarist assumption that military objectives are socially valuable (Enloe 2000, 3) . Crucially, in order for charities such as Stoll to engage in Ôconscience capitalismÕ they must position their issue in terms intelligible within the market (Farrell 2014, 4) . Therefore military charities articulate their ÔcauseÕ through the commodified discourse of nostalgia for things ÔvintageÕ, which provides a lifestyle repertoire within which military causes can be uncritically positioned both as something appealing in the marketplace and as issues of conscience. use by a wide range of Ôretail and leisure businessesÕ (Bramall 2013, 196) . The use of nostalgia in advertising and marketing is nothing new (Havlena and Holak 1991) Furthermore, the continuing salience of the Ô1919 modelÕ of formal remembrance (Imber and Fraser 2011, 385) and revival of commemorative practices from the past such as Ôhomecoming parades and regimental funeralsÕ (Imber and Fraser 2011, 386 
